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LaSalle Cadillac marketing brochure 
c.1927 
 
Printed wrappers with Cadillac emblems. 
Fourteen chromolithographic plates mounted 
on printed, numbered leaves with ornamental 
borders. Pages numbered one to thirty-one, 
with only the uneven numbers, starting at 
page five, bearing illustrations.   
 

A rare, exceptional suite of  illustrations 
advertising the new LaSalle brand of  luxury 

automobiles. Although the LaSalle was manufactured by General Motors' Cadillac division in 
1927, the car was marketed as its own distinct brand. While LaSalles boasted the established 
brand’s quintessential elegance and stylistic range, they were priced lower than official Cadillacs, 
and quickly became the second-most popular marque in the GM portfolio. 
 
Although the line was conceived as a more affordable option for Cadillac devotees, the 
advertising campaigns emphasised the LaSalle’s luxury status. Commissioned campaigns by 
Edward A. Wilson and Thomas M. Cleland were intentionally international. Their illustrations 
place stylish, upper-class Americans and their equally vogue vehicles in exotic locations.  
 

The illustrations in the present marketing brochure demonstrate this tactic. Each car is 
backdropped by a line drawing of  a recognizable location including Mexico City, Rio de Janeiro, 
Rome, Madrid and London.  
 

Designed by Harley Earl, the LaSalle was the first production car worldwide to prioritise design 
over engineering. Several sleek 1927 models are featured in the present brochure including the 
Coupe 303 and Phaeton. The catalogue concludes with several Cadillac series 314 cars, also 
debuted in 1927.  
 

The impressive quality of  the lithographs allows the brochure to promote Cadillac’s wide range 
of  colour combinations. Several models are depicted twice to demonstrate the available options. 
For instance, the two Phaetons on pages seventeen and nineteen are printed with both blue and 
green exteriors.     
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